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Scent marketing
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PuriScent, being a member of the LBS Group, is a company that provides scent delivery solutions. The
fragrances it provides are much more unique and elegant and can cover areas much more
comprehensively. Its products meet all international safety standards, are environmentally produced
and are compliant with the standards of the International Fragrance Association.
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Why scent is a better means for marketing
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Scent affects people in a variety of
ways, from mood to concentration,
AN Memory recall and emotion.
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The sense of smell is 10,000 times more #82 Touch
sensitive than the sense of taste. p —
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75% of all the emotions we éﬁ%ﬁf‘;%ﬁﬁ%%%igig

generate every day are due to g 55_;;’% e IR

what we smell, not what we see. 7z

Compared to other methods

like visual, scent doesn’t
require customers to focus
their attention and they can’t
ignore it because they are
everywhere.
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Memory for scent is resistant to time,
easily accessed.
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Visual memory is 40% accurate after
four months. The sense of smell is 60%
accurate after a year.
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People are 100 times more likely to

remember something they smell versus
something they see, hear, or touch.
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Researchers have observed a 40%

improvement in mood after being
exposed to pleasant scents.
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Can effectively achieve the followings:
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Increase customers’ dwell time and
frequency of visits.
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Scent connects with customers
on an emotional level.
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Influence consumers’ buying behavior })
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Evoke positive, emotional memories
and lasting impressions.

at point of retail sale.
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Pleasant smell can evoke positive emotions,
thus increase desire to buy.
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Drive brand differentiation and affinity.
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Oriental Marine Aromatics Citrus Fruit
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- Use built-in fan to diffuse
scent to covered area.

- Cylindrically-designed
cartridges, easy and
convenient to replace.

- Recyclable cartridges.

- Clean, safe and simple to use.
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- Silent, vibration-free

operation.

- Cylindrical design preferred by

retailers.

- Advanced atomization

technology generates ideal
particle size.

- 1 litre bottle provides

extended replacement cycles
of 2-3 months.
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- Advanced atomization
technology, generates ideal
particle size.

- Programmable timing and
intensity settings.

- Silent, vibration-free
operation.

- 5 litres container for extended
service cycles.

- Installed at the central
air-condition duct, diffusing
the scent to every corner of
the covered area.
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www.facebook.com/lbsgp
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